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Food manufacturers call for clear, meaningful information for consumers
Encouraging consumers to eat a balanced diet and lead a healthy lifestyle is a major challenge for society as a whole, and is influenced by a number of socio-economic and environmental factors. There are, however, a number of tools which exist to help to address this challenge. One tool used by the food and drink industry is food information. It provides consumers with clear labelling, enabling them to make informed food decisions based on their individual preferences and dietary needs.
The CIAA represents Europe’s food and drink industry, the region’s largest manufacturing sector. It is made up of 310,000 companies, 99.1% of which are small and medium-sized enterprises.

The CIAA welcomes that both Member States and the European Parliament have endorsed Guideline Daily Amounts (GDAs), a labelling scheme which provides nutrition information per portion in a clear, consistent and meaningful way to consumers (in addition to that expressed per 100g/100ml via the nutrient declaration). 
The GDA scheme, implemented by manufacturers (large and small alike) coupled with a number of major retailers, has continued to grow in success since its launch in 2005. It enables consumers to see how much of a nutrient exists in a portion of a product, and how much that represents as a percentage of their daily dietary intake.
Recent research by the Food Safety Authority of Ireland (FSAI)
, found that over half of consumers surveyed found nutrition information on a per portion basis most useful. 
In the context of discussions on the European Commission proposal, the CIAA hopes that the EU institutions will find a viable solution which includes energy front-of-pack expressed in GDAs per portion as well as the ‘big eight’ nutrients back-of-pack, provided per 100g/100ml.

The food and drink industry also supports the existing framework which requires origin labelling on products where a failure to do so could mislead the consumer. Industry stresses that in case of any extension of current rules, these should be preceded by an impact assessment to consider the feasibility, consumer need and practicability. 
Finally, the CIAA hopes that the EU institutions will reach an agreement and trusts that due consideration will be given to the technical issues which remain to be addressed, ensuring that the final legislation is complete, coherent and works to the benefit of consumers and food manufacturers alike. 
For more information on the CIAA, visit: www.ciaa.eu
� A Research Study into Consumers’ Attitudes to Food Labelling (2009), FSAI, p.18 www.fsai.ie/WorkArea/DownloadAsset.aspx?id=8900
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