
YellowAcademy YELLOW ACADEMY PROGRAMME 2016

The Yellow Academy is celebrating its fifth year!

The Yellow Academy is a series of 7 workshops on EU Lobbying 

and Communication with a strong focus on case studies. The key 

concept of these sessions is to focus on sharing the latest trends 

in communication and lobbying and illustrate them with concrete 

examples, in order to generate interaction between participants.

Trainers have been selected from among the best consultancies 

in Brussels in order to spark vibrant interactions. Participants are 

EurActiv’s communication partners coming from trade associations, 

corporations, NGOs, political parties or think tanks.

Following the series, participants who have attended at least 

4 of the 7 workshops will receive a Yellow Academy certificate.

WHO SHOULD ATTEND

•  Senior management. (We will accept only one person per organisation).

•  Please note that each workshop is limited to 20 seats.

•  Notification will be given to successful applicants on a first-

come, first-served basis and on their commitment to attend 

at least 4 workshops out of the seven.

•  These workshops are for EurActor Members only and will take 

place at EurActiv’s offices in the International Press Centre, 

Boulevard Charlemagne 1, in Brussels.

WORKSHOP OUTLINE

Each workshop will take place during lunch time from 12.00 

until 14.00 :

 •  12.00 Sandwich lunch and drinks 

 •  12.30 Presentation 

 •  13.15 Open discussion 
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WORKSHOP DATES IN 2016

 YELLOW COCKTAIL 07/07/2016

W3. 21/04/2016

Simple Story telling is becoming a 
must-have for PA practitioners: Info-

graphics and beyond

Adapting your message  
to your audience

Reputation management:  
becoming a community driven 

organisation

The importance of creating  
strategic alliances for your  

advocacy campaign

Defensive communication:  
Countering criticism and dealing 

with bad press

Digitalisation of Europe:  
Policy implications for Brussels  

and Member States

W4. 19/05/2016

W1. 26/01/2016

W6. 30/06/2016

W5. 02/06/2016 

W2. 17/03/2016



Simple Story telling is becoming 
a must-have for PA practitioners: 
Infographics and beyond

Presented by Brendan Hodgson & Barabra Gonzato

On 26 January 2016

WORKSHOP DESCRIPTION:
Today, growing numbers of Brussels-based 
organisations are re-thinking how they communicate 
shifting their focus from “heavyweight” content 
– whitepapers and research reports – to include 
more “middleweight” articles and infographics and 
“lightweight” social content. Through a series of 
practical examples, Hill+Knowlton Strategies will help 
you re-think the stories you need to tell, and present 
them in ways that reflect the changing consumption 
habits of your audiences.

Barbara Gonzato
Joined Hill+Knowlton Strategies in 
2014 and is a member of the integrated 
Public Affairs and Communications 
team. She is currently advising clients 
in the healthcare, food and nutrition 

sectors. A French national, Barbara has built a 
sound understanding in communications strategies 
while working as an International Communications 
Manager for Walgreens Boots Alliance - a leading 
international, pharmacy-led health group.

Brendan Hodgson
Brendan Hodgson is a digital strategy 
director at Hill+Knowlton in Brussels, 
with nearly 20 years of international 
public affairs and communications 
experience. He helps organisations 

effectively communicate their stories, manage issues, 
and shape discussions in today’s increasingly complex 
multi-channel communications environment.

Workshop 1

WORKSHOP DESCRIPTIONS

Reputation management: 
becoming a community driven 
organisation

Presented by Christophe Ginisty

On 17 March 2016

WORKSHOP DESCRIPTION:
You work on your image and you earn a reputation. In 
the social media era, to be a conduit of change, it is in-
strumental to capture stakeholders’ expectations and 
understand how beneficial it can be to partner with 
members of civil society and to inspire trust by being 
more transparent and ethical. This session will look at 
case studies that are getting this equation right.

Christophe Ginisty
Christophe is a digital communications 
expert with over 20 years of experience 
in the public relations industry. He 
founded the series of ‘ReputationWar’ 
conferences - on the latest challenges 

of reputation management in the digital age and is 
a Board member of the International Public Relations 
Association (IPRA).

Workshop 2



Defensive communication: 
Countering criticism and dealing 
with bad press

Presented by Alexandria Hicks

On 21 April 2016

WORKSHOP DESCRIPTION:
Nobody likes to receive bad press. And despite what 
they say, not all publicity is good publicity. Especially 
in 2015 when the old media maxims no longer apply 
- today’s news is no longer tomorrow’s fish and chips 
wrapper. The rules of engagement on defensive 
communication have changed, and this session will 
look at case studies that show you how you can adapt 
to the new rules, and not only counter criticism, but 
harness bad press and turn it into an opportunity 
to communicate the values and messages of your 
organisation.

Alexandria Hicks
Alexandria Hicks is the 
FleishmanHillard Brussels media 
lead, providing strategic media, 
communications and campaigns 
advice for clients, providing 

particular expertise on reputation and media crisis 
management. Prior to FleishmanHillard, Alexandria 
worked in political communications and advocacy 
in the UK and Australia, and has provided media 
counsel to senior politicians in Westminster, and the 
Australian Parliament.

Workshop 3

WORKSHOP DESCRIPTIONS

Adapting your message  
to your audience

Presented by Giles Kean

On 19 May 2016

WORKSHOP DESCRIPTION:
Do you ever find that what you want to say isn’t always 
what your audience wants to listen to? Or that what 
is top of mind for your organisation isn’t necessarily 
as high on the agenda of your stakeholders? This 
workshop will look at practical examples of effective 
messaging in a policy context. It will also include 
interactive elements where you will get to role play 
different scenarios.

Giles Keane
Giles is a founding partner of acumen 
public affairs, with almost 15 years’ 
experience in public affairs and public 
relations consultancy. He has worked 
across a range sectors and policy areas 

including food & agriculture, environment & energy, 
healthcare and technology. This will be the fifth 
year that he has presented a module at the Yellow 
Academy.

Workshop 4



Digitalisation of Europe:  
Policy implications for Brussels  
and Member States

Presented by Stephen Turner

On 2 June 2016

WORKSHOP DESCRIPTION:
With the rise of digital infrastructure and services 
across all sectors, how will this impact the future of 
policy making and the way we interact with policy 
makers.

Stephen Turner
Stephen is an Account Manager at 
Instinctif Partners, specialising in 
digital and ICT. He advises a variety 
of international clients and trade 
associations on legislative strategies 

at the EU and international level.

Workshop 5

WORKSHOP DESCRIPTIONS

The importance of creating 
strategic alliances for your 
advocacy campaign

Presented by René Schroeder

On 30 June 2016

WORKSHOP DESCRIPTION:
Find out in this session lessons learnt on how to set 
up strategic alliances to give more weight to your 
policy messages and reach the objectives of your 
association’s campaign. We will be sharing some 
examples of how associations have successfully 
created strategic alliances, what to watch out for in 
terms of process and how to manage the cooperation 
of multiple stakeholders in an alliance.

René Schroeder
René Schroeder works as a Senior 
Consultant for Kellen, the premier 
global association management 
company providing services in the 
fields of strategic advice, government 

affairs, market research and communication to 
associations and corporations worldwide. He has 
previously worked for different EU associations, and 
holds a postgraduate master’s degree in European 
studies from the College of Europe as well as a master 
in political science from the University of Rostock, 
Germany.

Workshop 6



WORKSHOP DESCRIPTION

On 7 July 2016 at 18:30 (place TBC)

We are pleased to invite our members  
to our annual Yellow Cocktail  
to celebrate and raise a glass. 

A nice way to gather our members  
for what has become an annual tradition! 

Yellow Cocktail

YellowAcademy

Contact us
Kristina Lecloux ........................ prmanager@euractiv.com .........tel. +32 (0)2 788 36 91




